
  

Kitti Boros1, Krisztina Keller2*

1Budapest University of  Economics and Business, Faculty of  International Business, Department of  Tourism 
, 

2

*Corresponding Author

Originality

the economic impact of  family-friendly event management strategies in Hungary.

Research Article

1.

career factors in recent decades
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2. 

the changing structure of  families, the increase in multi-generational travel, and the changing goals and priorities of  family 
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3. 

phenomena are present in a given group or how they vary across cases. 

(Leonard-Barton, 1990).

of  family-friendly event management. The Hungarian domestic hotels were selected through a Google search for the term 

The case study interviews were conducted with senior hotel staff  in the spring of  2019, a record year for tourism 
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 Characteristics of  the hotels included in the survey

Case study Interviewer position
interviewee

Reasons for choosing the hotel

1
wellness, family-friendly, 

events

2 sales director
to the capital Hotel with several types of  family-

events

3 hotel director Large hotel in the county seat, in the 
family-friendly, wellness, 
conference

 own editing

commonalities and differences in family-friendly practices across the selected hotels. This methodological approach ensured 

3.1.

, 2019), leisure offers and 
animation programs (Gaines - , , 2020). Research 
on child-friendly hotels (Hamed, 2017; Özel, 2013; Song et al., 2020) mostly focuses on resort hotels, as they offer the most 

 et al., 2020). Hotels in cities are often not an appropriate destination 

families with children (Dunne et al., 2011). 

means Technical Inspection Association – 

, 
Companies are increasingly discovering that it is possible to 

organize training and conferences without having to leave the family at home, as the hotel can offer great accompanying activities during the event. 
The hotel is very good at organizing a family-friendly conference because it has everything: a separate and modern conference hall and 10 hectares 
of  land for children and family entertainment.”

very high prices or at inappropriate times or locations for family participants. Organizers do not always disclose details of  

as it will need nursery nurses, animators and many others not needed in a general hotel 
setting.



T É R – G A Z D A S Á G – E M B E R
Journal of  Region, Society and Economy

Publisher name: Széchenyi István University
ISSN: 3058-1079 (Online)

of  child-friendliness, the perception of  children and its effects on parents” (Csordás 
talk to 

as well.

It has everything for success: a separate conference level that meets modern technical requirements and a wellness 
area designed for adults, with a swimming pool, spa pool, and sauna park where children are not allowed. Children are entertained in a child-
friendly facility covering 10 hectares.”

community groups can facilitate the planning of  leisure activities and childcare, which parents may offer to one another in 

not satisfactory.)

director)
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(Csordás et al., 2019).

if  there are three children of  different ages in a family, they can have a lot of  fun completely independently of  each other, 

were at home.” (hotel director)

providers to create original yet universal offers.
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or leisure family trips.” (hotel director)

4. 

family-oriented activities, ensuring clear and targeted communication with families, and designing infrastructure that 

 Strengths and areas for improvements for the selected hotels

preferences developed in childhood often persist into adulthood (Chaplin et al., 2020).
The case studies suggest that hotels which effectively integrate family-friendly elements can gain a competitive 

to the successful implementation of  a family-friendly concept in event management. By fostering an inclusive environment, 
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representative. Another limitation was that only hotels with more than 100 rooms were surveyed, suggesting that smaller 
hotels may face different circumstances.

Ministry for Culture and Innovation from the source of  the National Research, Development and Innovation Fund.
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